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Scenario 

 So a girl walks into a 
library looking for stuff 
on Violence Against 
Women, including 
statistical information 

 
 (by the way, it’s not 

these girls, wisely asking 
for help from the 
beginning) 

 

 

 

 Here’s her story... 

 

 



Why are your patrons coming? 

1. Looking for “stats” on a topic 

 They need: 

 Explanation of what data is 

 Alternatives to raw data (referral) 

 

 



Why are your patrons coming? 

2.  Looking for raw data on a topic 

 They need: 

 Discovery tools 

 Technical help (downloading, importing, 

etc.) 

 

 

 



Why are your patrons coming? 

3. Looking for help working with a 
dataset 

 They need: 

 User guides 

 Contact information 

 Codebooks / documentation 



Why are your patrons coming? 

4. Looking to access a known dataset 

 They need: 
 One click access! 



How are they getting there? 

1. Catalogue 

 Often not much control over 

cataloguing record 

 Try to refer patrons to logical place 
 Home page 

 Contact page (rather than email) 

 List of surveys 

 Description of service 

 







How are they getting there? (cont.) 

2. Site Search 

 No idea on what page your visitors 

are going to land 

 Persistent navigation essential 
 Breadcrumbs 

 Side menus 

 “Context”: if possible make logical links – if 

they land on the survey documentation, 

there should be a link to access it. 

 







How are they getting there? (cont.) 

3. Repeat visitors 

 What are your most popular pages?  

 Logs 

Anecdotal information 

Surveys 

 What do YOU find yourself needing 

from your website over and over 

again? 





How will they understand? 

 Language, language, language! 
 Two barriers: most people don’t get library lingo, 

much less data lingo 

 Important concepts to explain on your website: 

 Difference between data and statistics 

 Codebooks, datasets, Software (SPSS, B2020, 

etc.) 

 Terms of use 

 One solution: create a “first timers” page 

(nobody reads the “about” page!), and link to 

that page consistently throughout the site 





What do you offer? 

 How you design your site depends 

completely on your environment 

 Do you offer data downloads? 

 Do you offer data without patron 

intervention (i.e., IDLS, Sherlock)? 

 Technical issues (downloading, file types, 

etc) 

 How much time can you devote to the 

site? 





Think out site the box 

 Data services often sit within various 

departments: 
 Information Services 

 Government Documents 

 Media 

 Maps 

 etc. 

 Develop content that logically makes 

sense, not that fits within the divisional 

structure 

 



Where’s Statistics? 



Branding 

 Make your site visible: 

 Within your site 

 Within the library site 

 Within the University site 

 Logical linking 

 Logos 

 News / RSS / Portals 

 









Suggestion one: 

Design for all users  

 Clear concise explanations and logical 

links for novices/lost users  

 “One click access” to data/help files for 

expert users  

 

 



Suggestion two: Don’t assume patrons 

are coming through your homepage 

 Provide consistent navigation on all 

pages  

 Decide what are the most important & 

most popular links to have available on a 

persistent menu   

 Ignore departmental /divisional structures 

in favour of logic! 



Suggestion three: 

Follow best practices when linking 

 To external sites: 
 Open in new window 

 Indicate that this is not your content & that 
users will be leaving your site 

 To downloadable files (PDF, B2020, etc) 
 Provide the following information to the 

user: 
 That the file is not a web page 

 What file type they can expect 

 How they can open the file (what software 
they will need) 

 How large the file is 

 How they can return to the site 

 





 

 Suggestion four:  

Make your workload manageable 

 Link to content from larger, more 
robust sites rather than creating 

content 

 Link to specific pages, not to sites 

 Decide what kind of site you want to 

be! 



Suggestion five: Explore branding & 

promotional opportunities 

 Create an icon that designates data 
content to use throughout the library 

website 

 Syndicate your news/new content so 
that it can be published on relevant 

university websites & university portals 

(RSS) 

 Appropriate other relevant RSS feeds! 

 




